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What factors determine or influence fan/spectator satisfaction with a sporting event
Introduction 
Sporting events are significant because they are used as avenues for discovering talents, places of passing leisure time, socializing and interacting. Different kind of sporting activities attracts many fans or spectators, and this will depend on the popularity of the game in the area, the teams involved and so on. Sport event organizers are tasked with ensuring that all the activities lined up for the day have gone smoothly without any hitch. Fans /spectators play a significant role, too, since they can influence a player's performance since players are motivated by the spectators' enthusiasm. Fans also promote the growth of the club by the purchase of merchandise and tickets. Our paper aims to research what factors determine or influence fan or spectator satisfaction with a sporting event. 
According to Sarstedt et al (2014) there are some of the factors that determine or influence fan or spectator satisfaction with a sporting event; one of the main factors is fan involvement in the sporting event. Fans must be involved in sporting events. For example, a football club can create a platform, such as a social media account, where fans can air their views and suggestions and get periodic updates about their favorite team. Lack or minimal fan involvement in the preparation of the sporting event can lead to poor or no satisfaction on the sporting event. Fans should be updated on the team preparations, security during the sport, and other factors that directly affect the fans. Fans have to be updated periodically on the scheduled events during the sporting event (Slavich et al, 2017). 
The level of sports event organization can determine or influence spectator or fan satisfaction with a sporting event (Cant, & Wiid, 2012).  If the event is well organized, it is expected that spectators will be delighted with the sporting event. On the other hand, poor event organization will lead to poor or no satisfaction with the sporting event. It is up to sport event organizers to ensure that they have adequate preparation before holding any sporting event to ensure that fans are fully satisfied with the sports event of the day. Fans should have prior information on all the scheduled activities of the day to ensure that they are conversant with whatever event is expected to take place. Sport event organizers should ensure that sporting event information is available and accessible to fans prior to the commencing of the sporting event.  Such events should be available on social media, media outlets, club websites, and printed media like posters. 
The fairness during rulings by the referee during the sporting event will also determine or influence the spectator's satisfaction with a sporting event. If the referee(s) is biased against one team, the opponent fans will not be satisfied with the sporting event (Wann & James, 2018). If the referee is fair during the sporting event, it is expected that spectators will be satisfied with the sporting event. Biasness by the referee during a sporting event has led to fights amongst players, brawls amongst fans, match cancelation and event cancellation.  Fairness must be observed during sports events to improve spectator satisfaction during a sporting event. The price of an individual ticket for a particular sporting event can determine or influence fan or spectator satisfaction with a sporting event. If the costs of the tickets are high and exorbitant, fans will not fully be satisfied with the sporting event because they will feel exploited (Shen et al 2020). 
The availability of tickets will also determine or influence spectator or fan satisfaction with a sporting event. If tickets are easily accessible, i.e., they are available and can be purchased online, the level of fan satisfaction can be high; on the other hand, if tickets are not readily available, the level of fan satisfaction with the sporting event can be minimal. Availability of discounts on ticket prices can also elevate the level of satisfaction amongst spectators of a sporting event (Park et al 2011). The availability of free tickets is another factor that can determine or influence fan or spectator satisfaction with a sporting event. 
Conclusion
As I sum up, out of all the factors I have named above, clab management which includes sports organization takes the greatest point. Fairness is what fans need. If aspects of biasness are present in sports then fans are likely to lose interest with such a particular event/sports. Fan - based suppor is another consideration since it influences the decision of attending the sports event which ncludes; the availability of free tickets, discount tickets or the prices of the tickets. Additionally, the accessibility of the tickets and the prices of the items at the concession is also another factor. In every sport, fans are usually generous and if they are treated faily then they are likely to have give maximum attendance to every sport(s) event.     
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